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Core Competencies 

Specializing in data-driven decisioning of personalized journeys for scalable revenue & growth. 

 Digital analytics leadership across Adobe 
Analytics, Google Analytics, and enterprise 
data ecosystems 

 Experimentation strategy including A/B and 
multivariate testing, personalization, and 
optimization 

 Data visualization and executive-level 
insight delivery using Tableau, Power BI, 
and custom dashboards 

 Tagging architecture, governance, and 
end-to-end implementation across web 
and mobile platforms 

 KPI framework development, 
benchmarking, and performance 
forecasting 

 Omnichannel Customer journey analysis 
and friction-reduction strategies 

 Data automation, scalable reporting 
environments, and cross-platform data 
integration 

 Technical communication: translating 
complex data into clear, actionable 
business insights 

 Digital content strategy, conversion 
optimization, and lead 
acquisition/retention 

 Cross-functional collaboration with 
product, marketing, engineering, and 
executive teams 

 Web development and content 
management experience supporting 
analytics and optimization 

 Stakeholder alignment, requirements 
writing, and strategic decision support 

 
Professional Experience 

  

Lead Digital Analyst, Assistant Vice President 
Fifth Third Bank – Cincinnati, OH (Remote) | May 2020 – December 2025 
Lead optimization, personalization, and experimentation strategy across web and mobile channels 
for a top U.S. financial institution. 

 Own Adobe Analytics governance, user administration, and enterprise reporting. 

 Build dashboards and automated insights in Analysis Workspace and ReportBuilder 

 Oversee integration of machine-learning propensity models into the Adobe Experience Cloud 
to power personalized customer journeys. 

 Define, execute and analyze A/B and multivariate testing strategies using Adobe Target and 
Adobe Analytics. 



 Quantify impact of content and personalization changes across omnichannel experiences. 

 Write business requirements and partner with execution teams to ensure accurate 
implementation and measurement. 

 Implement data retrieval methodologies and guide strategic decisions to improve customer 
journeys and reduce friction. 

 Drive measurable growth related to digital engagement through optimization of customer 
acquisition and retention strategies 

 
 

Senior Digital Analyst 
Toyota Financial Services – Frisco, TX (Hybrid) | November 2019 – April 2020 
Adobe Analytics administrator and senior analyst supporting Toyota and Lexus digital ecosystems. 

 Own Adobe Analytics governance, user administration, and enterprise reporting. 

 Build dashboards and automated insights in Analysis Workspace and ReportBuilder. 

 Develop tagging strategies and documentation across TFS and Mazda Financial Services. 

 Lead UAT and digital experience validation across web and app platforms. 

 Create advanced segmentation and KPI alerting to identify trends and tagging issues. 

 Manage analytics workstreams within a JIRA-based SCRUM environment. 
 
 

Senior Web Analyst 
WorldVentures Holdings – Plano, TX | March 2018 – October 2019 
Enterprise reporting lead for Adobe Analytics across all websites, mobile app, and smart products. 

 Delivered organization-wide reporting, dashboards, and analytics training. 

 Managed Bazaarvoice qualitative reporting and mobile app analytics. 

 Executed A/B testing and optimization across multiple report suites. 

 Led performance visualization for email, social, and search channels. 
 
 

Digital Marketing Analyst 
Texas Instruments – Dallas, TX | September 2009 – October 2017 
Drove analytics adoption and digital performance optimization across global business units. 

 Supported Adobe Analytics and Google Analytics implementation and training. 

 Managed TI.com content and developed scalable data processes. 

 Automated enterprise reporting via Tableau, GA, and Oracle integrations. 

 Conducted KPI analysis and built dashboards to optimize web performance. 

 Performed company-wide data analysis using SQL, Business Objects, GA, and Adobe. 

 Delivered advanced visualizations that reduced reporting time and cost. 

 

Online Marketing Manager 
The Wizetrade Group – Plano, TX | December 2008 – June 2009 
Led digital marketing for a financial software company. 

 Improved digital performance by 55% through multivariate testing. 



 Developed messaging that outperformed controls (+40% CPA, +32% conversions). 

 Managed email, aƯiliate, search, and display campaigns. 

 Delivered executive-level performance insights and reporting. 

  

Online Marketing Director 
True Results by AIGB – Richardson, TX | May 2006 – August 2008 
Promoted to lead digital marketing for the nation’s largest Lap-Band network. 

 Drove online acquisition results exceeding traditional media by 200%+. 

 Owned budgeting, planning, buying, and optimization for all digital media. 

 Managed creative production and analytics for search and display campaigns. 

 Delivered ROI, CPL, and budgeting insights to executive leadership. 

 

Web Developer 
TeamBSE Web Design – Arlington, TX | December 2001 – September 2006 
Designed and developed websites for home builders and construction companies. 

 Built 15+ websites using PHP, HTML, and ColdFusion. 

 Created custom CMS interfaces enabling client-managed updates. 

 Worked across both technical development and online marketing functions. 

 
Special Qualifications 

 Adobe Analytics Champion (Workspace, ReportBuilder, Admin, AEP, Launch, Data Warehouse) 

 Google Analytics (Standard & Premium) and GA BigQuery 

 Data visualization platforms including Tableau, Datorama and Microsoft Power BI 

 SCRUM and agile project frameworks (JIRA, VersionOne, Workfront) 

 Salesforce Marketing Cloud (Personalization, Data Cloud, Datorama) 

 Page creation & CMS tools (LiveSite, AEM, WordPress, SharePoint, Confluence, MIRO, Notepad++) 

 Microsoft OƯice Suite (Excel, Access, Word, PowerPoint, Outlook, OneNote) 

 Analytics tag debugging tools (Adobe Debugger and Assurance, ObservePoint, Fiddler, Omnibug) 

 
Education 

Texas Christian University – Fort Worth, Texas 
Bachelor of Science, Advertising — May 2006 
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Available upon request 


